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& What is Online Journalism?

Online journalism is the practice of gathering, writing, and publishing news and information using the
internet. It includes news websites, blogs, social media reporting, podcasts, and video journalism.

Unlike print journalism, online journalism is fast, interactive, and reaches a global audience instantly.

* Key Features of Online Journalism

» Immediacy — News can be published within seconds of an event.

» Interactivity — Readers can comment, share, and engage with stories.
« Multimedia — Stories include text, photos, video, audio, and graphics.
« Hyperlinks — Articles link to related stories and sources.

» Global Reach — Content is accessible worldwide, 24/7.

» Updates — Stories can be revised and updated as events develop.

i Types of Online Journalism

Type Description

Breaking News Real-time reporting of events as they happen.

Investigative Reporting In-depth research into issues affecting the public.

Feature Writing Long-form stories exploring topics in detail.

Citizen Journalism Ordinary people reporting news via blogs or social media.
Data Journalism Using data and statistics to tell news stories visually.
Vlogging / Video News delivered through online videos or YouTube channels.
Journalism

? The 5 W's of News Writing

Every good news story must answer these five essential questions:

WHO? Who is involved in the story?
\WISVANPZAR \What happened?
WS I=SN\PA \When did it happen?




WIS ISIZ=PAN \Where did it take place?
WHY? Why did it happen?

8§ Ethics in Online Journalism

Journalists must follow a code of ethics to maintain public trust:
« Accuracy — Always verify facts before publishing.
» Fairness — Present all sides of a story objectively.
» Independence — Avoid conflicts of interest.
» Accountability — Correct mistakes promptly and honestly.
» Avoid Fake News — Never publish unverified or misleading information.
« Privacy — Respect individuals' rights to privacy.

® Tips for Aspiring Online Journalists

Start a blog or social media page to practice writing and publishing

L regularly.

Always cross-check information with at least two reliable sources before

e publishing.

Learn basic photography and video editing — multimedia skills are

Tip 3 essential online.

Use clear, simple language. Online readers skim quickly, so keep sentences

Tip 4 short.

Follow reputable news sites like BBC, Reuters, or local outlets to learn

Ve good writing habits.

@& Career Paths in Online Journalism

« Online News Reporter

« Social Media Editor

« Content Creator / Blogger
» Podcast Producer

« Data Journalist



» Video Journalist / Vlogger
« Copy Editor / Fact-Checker



Online Platforms & Their Behaviours
Different online platforms have unique characteristics, audiences, and content formats. A skilled online

journalist understands how each platform behaves and tailors their content accordingly.

Platform

Best For

Content Type

Audience

Key

Twitter / X

Facebook

Instagram

YouTube

TikTok

LinkedIn

WhatsApp

Podcasts

News Websites

Blogs

Breaking news,
live updates

Community news,
long stories

Visual
storytelling,
features

Video journalism,
documentaries

Viral short-form
news clips

Professional &
business news

News distribution
& alerts

In-depth analysis,
interviews

Full-length
reporting

Opinion, niche
topics

L Platform Deep Dives

Short text,
threads, links

Articles, photos,
videos, live

Photos, Reels,
infographics

Long/short video,
interviews

Short videos (15—
60 secs)

Articles, opinion
pieces

Text, audio, links,
images

Audio stories,
discussions

Articles,
multimedia, data

Essays, personal
reporting

News followers,
journalists

Broad age
groups 25-60+

Youth, 18-34
age group

Wide global
audience

Gen Z, teens to
young adults

Professionals,
graduates

Local
communities,
groups

Commuters,
educated adults

General public
globally

Niche interest
groups

Behaviour

Fast-moving;
tweets trend
quickly

Algorithm
favours
engagement &
shares

Visual-first;
captions
support images

SEO-driven;
watch time
matters most

Trend-based:;
hooks must be
instant

Formal tone;
expertise is
valued

Private
sharing; prone
to rumours

Long-form;
listener loyalty
is high

SEO and
credibility
drive traffic

Personal voice;
irregular
posting ok




Best for breaking news. Use short, punchy sentences under 280 characters.
Twitter / X Hashtags increase visibility. Threads allow longer stories. Journalists verify
information before tweeting — a wrong tweet spreads in minutes.

Articles and videos shared here can go viral through sharing. Facebook
Facebook Groups allow community journalism. The algorithm rewards posts that
generate comments and reactions. Live video gets strong reach.

Storytelling is visual. Post clear, high-quality images with informative
Instagram captions. Use Stories for real-time updates and Reels for short explainer
videos. Hashtags help new audiences find your content.

The second-largest search engine in the world. Create well-edited videos
with clear titles and descriptions. Thumbnails must be eye-catching. Long-
form journalism documentaries thrive here alongside short news clips.

News must hook viewers in the first 3 seconds. Keep videos under 60
TikTok seconds for news clips. Use trending audio and text overlays. Young
audiences here value authenticity over polished production.

Widely used for sharing news in local communities, especially in Africa.
WhatsApp Journalists must be careful — misinformation spreads fast through group
chats. Always verify before forwarding any news content.

Platform Challenges for Journalists

B

« Misinformation spreads faster than corrections — always verify first.

« Algorithms can suppress or boost content unpredictably.

« Trolling and online harassment target journalists, especially on Twitter/X.
» Short formats (TikTok, Twitter) can oversimplify complex news stories.

» Platforms can remove or demonetise content without clear explanation.

» Privacy is difficult — sources may be exposed unintentionally.

N

Best Practices Across All Platforms

« Match your content format to the platform (video for YouTube, short text for Twitter).
« Maintain a consistent, professional voice across all your accounts.

« Always credit photos, videos, and sources properly.

» Engage with your audience — respond to comments and messages.

» Post consistently to build a loyal following and improve algorithm reach.



» Never delete a wrong story — issue a correction instead.

Remember: A great journalist is curious, truthful, and never stops learning. The world needs your
voice!

Digital Equipment Used in Producing Content for Online Media

Professional online journalism relies on a range of digital hardware to capture, record, and transmit
content across multiple formats — text, audio, video, and photography.

1. Cameras & Photography Equipment

e DSLR & Mirrorless Cameras: Produce high-resolution images and video. Brands such as Canon,
Nikon, and Sony are widely used in newsrooms.

e Smartphone Cameras: Modern flagships (iPhone, Samsung Galaxy) allow journalists to shoot,
edit, and publish from a single device — critical for breaking news.

« Action Cameras: GoPro and similar cameras are used for immersive, on-location footage in
conflict zones or sporting events.

» Drone Cameras: Provide aerial photography and video for investigative pieces and disaster
reporting.

2. Audio Recording Equipment

« Digital Voice Recorders: Portable devices such as the Zoom H1n or Tascam DR-05 for clear
interview recording.

« Lavalier (Lapel) Microphones: Clip-on mics for on-camera interviews, ensuring clear audio
without handling noise.

e Condenser Microphones: Studio-quality mics for podcast production and voiceover work.

e Boom Microphones: Directional mics on poles for field video production, minimising ambient
noise.

3. Video & Broadcast Equipment

» Broadcast Cameras: Professional-grade cameras (e.g., Sony PXW-Z190) for live streaming and
broadcast-quality video.

« Lighting Kits: LED ring lights, softboxes, and portable panels for consistent video quality.

e Tripods & Stabilisers: Ensures steady footage; gimbals provide smooth motion for mobile
video journalism.

 Live Streaming Encoders: Devices such as the Teradek Cube transmit live video feeds to online
platforms.



4. Computing & Mobile Devices

» Laptops & Tablets: Used for writing, editing, and filing stories. Lightweight models like
MacBook Air or Microsoft Surface are popular in the field.

» Smartphones: Central to mobile journalism (MoJo) — used for shooting, editing, and
publishing.

» Portable Wi-Fi Hotspots & Satellite Phones: Ensure connectivity in remote or low-coverage
locations.

Editing Software in Producing Online Content

Producing polished online content requires specialised software for writing, photo editing, video
production, audio engineering, and content management.

1. Content Management Systems (CMYS)

» WordPress: The world's most popular CMS, used by major media houses for article publishing,
tagging, and SEO optimisation.

» Drupal: Enterprise-grade CMS used by large news organisations requiring complex content
structures.

e Ghost: A clean, minimalist CMS designed specifically for journalists and independent
publishers.

2. Video Editing Software

» Adobe Premiere Pro: Industry-standard non-linear video editing suite; supports multi-camera
editing, colour grading, and direct social media export.

 Final Cut Pro: Apple’s professional video editor, favoured for speed and integration with
macOS.

» DaVinci Resolve: A free, professional-grade editor with advanced colour correction;
increasingly used in newsrooms.

« iMovie / CapCut: Beginner-friendly tools for quick social media video edits on mobile.

3. Photo Editing Software

» Adobe Photoshop: The industry benchmark for photo retouching, compositing, and graphic
creation.

» Adobe Lightroom: Used for batch photo editing, colour correction, and organising photo
libraries.



» Canva: A browser-based design tool popular for creating social media graphics, infographics,
and illustrated articles.
» GIMP: A free, open-source alternative to Photoshop.

4. Audio Editing Software

» Adobe Audition: Professional multitrack audio editing for podcasts, radio packages, and
broadcast clips.

» Audacity: A free, cross-platform audio editor widely used for podcast production and interview
clean-up.

» GarageBand: Apple’s beginner-friendly audio tool for Mac and i0S, suitable for simple podcast
production.

5. Writing & Collaboration Tools

» Google Docs: Real-time collaborative writing and editing; widely used for multi-journalist story
collaboration.

» Microsoft Word: Standard word processing for drafting and archiving long-form content.

o Grammarly: Al-powered grammar and style checker for error-free publishing.

« Hemingway Editor: Highlights overly complex sentences to improve readability for online
audiences.

6. Data Journalism & Visualisation Tools

» Datawrapper: Creates embeddable charts, maps, and tables for data-driven stories.
« Flourish: Interactive data visualisations and animated charts for storytelling.
» Tableau Public: Powerful tool for building interactive data dashboards.



Ethical and Legal Issues Governing Online Content

Online journalism operates within a complex ethical and legal framework. Journalists must navigate
these issues carefully to maintain credibility, protect sources, and uphold the public interest.

A. Ethical Issues

» Accuracy & Verification: The speed of online publishing creates pressure to publish unverified
information. Journalists must use multiple reliable sources, cross-check facts, and issue prompt
corrections when errors occur.

« Plagiarism: Copying content — text, images, or video — without attribution violates journalistic
ethics. All content must be properly credited or licensed.

» Objectivity & Bias: Online platforms amplify partisan content. Journalists must distinguish
between reporting and opinion, and disclose potential conflicts of interest.

« Sensationalism & Clickbait: Misleading headlines designed to maximise clicks undermine
trust. Headlines must accurately represent the story’s content.

« Privacy: Publishing private information — including photos or personal details — without
consent can harm individuals. The public interest must be carefully weighed against the right to
privacy.

» Hate Speech & Harmful Content: Journalists must avoid content that incites violence,
discrimination, or hatred against individuals or groups.

« Artificial Intelligence (Al) Ethics: The use of Al-generated text or images must be disclosed.
Deepfakes and synthetic media present serious ethical challenges for online news integrity.



B. Legal Issues

» Defamation & Libel: Publishing false statements that damage a person’s reputation can lead to
costly lawsuits. Defamation law applies equally to online and print journalism. Truth is the primary
defence.

o Copyright & Intellectual Property: Using images, videos, music, or text without permission
infringes copyright law. Journalists should use licensed content, original work, or material under
Creative Commons licences.

 Privacy Laws: Many jurisdictions have laws restricting the publication of private data. The
General Data Protection Regulation (GDPR) in Europe and similar frameworks regulate how
personal information is collected and published.

« Contempt of Court: Publishing information about ongoing legal proceedings may prejudice a
trial. Journalists must observe reporting restrictions issued by courts.

« Shield Laws & Source Protection: Journalists have an ethical obligation to protect confidential
sources. Some countries provide legal protection (shield laws); others do not, creating legal risk for
journalists who refuse to reveal sources.

» National Security & Official Secrets: Publishing classified or sensitive government information
may violate national security laws. Journalists must assess both the public interest value and legal
risk before publishing.

» Cybercrimes & Hacking: Accessing private databases, emails, or systems without authorisation
— even for investigative purposes — may constitute a criminal offence under computer misuse
legislation.

Core Principles Every Online Journalist Must Uphold

v Verify before you publish — accuracy over speed
v/ Credit all sources and respect intellectual property
v Protect the privacy and dignity of individuals

v/ Maintain transparency about corrections and Al use
v Understand the legal framework of your jurisdiction

v Serve the public interest with fairness and independence



